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ORDERING INCOSISTENCY:
 Monthly supply ordering leads

to excess inventory. COMMUNICATION
CONFLICTS: Disagreements on

guest food waste
communication.

OVERSIGHT &
REPURPOSING GAP: Lack of

leftover utilization oversight.

DAILY EFFORT EMPHASIS:
Consistent daily efforts are key
to reducing mealtime wastage.

COLLECTIVE STAFF
CONSCIOUSNESS: Staff unity
and consciousness are vital for

successful waste reduction.

COMMUNICATION BARRIER:
Ineffective interdepartmental

communication hampers
reduction efforts
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Efficient Accountable Collaborative Innovative

 REMY uses
streamline
processes,
optimizes
resource
utilization

 
 

REMY enables
designated

individuals to
oversee,

manages food
waste

 

REMY
connects all
departments

 
 

REMY can raise
employee

awareness about
the environmental

impact of food
waste

 



WHO IS OUR SOLUTION
FOR?



Expected to make an EFFORT!

Seperate food from other waste



Host Workshops

Employee Engagement

Consistently Upgrading the Progress

Feature Testimonials



Growth Ambitions
Implemented in

Sold as a product

Further Integration

Staff Training and Education

to other companies

within a operating region

with the help of the database

with subscription fee

Hotels & Resorts
8500+ 



Growth Ambitions
Return on Investments

Estimated Annual Cost Saving of Increase in

Increase inAnnual Product Sales Revenue of

in Indonesia
*Assumptions made of 500 Luxury Hotels Indonesia

from revenue loss of food wastage from personalized stay

through sustainable act & marketing

across 8500 Hotels & Resorts 

*Rough estimations

$ 240 Million* Guest Satisfaction

Brand Value$ 3 Million



YEAR

1

YEAR

2

Research and Planning

Expansion and Full
Integration



 
 

Financial CostDevelopment Team Dedicated Hardwares

Programmers

Designers

HD Touchscreens at the
Kitchens

Estimated cost of

$ 1 M




