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TITUS ROSIER

General Manager - W Bali Seminyak
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A World Of Opportunities

Us & EUROPE

CANADA " 710+ Propertiesfi™
' 46 Countries

" GREATER CHINA

5,800+ Properties

2 Countries
4460+ Properties
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JAKARTA

Aloft Jakarta Wahid Hasyim

Aloft Jakarta Simatupang

Four Points by Sheraton Jakarta, Thamrin
JW Marriott Hotel Jakarta

Le Méridien Jakarta

Sari Pacific Jakarta, Autograph Collection
Sheraton Grand Jakarta Gandaria City Hotel

The Hermitage, A Tribute Portfolio Hotel, Jakarta

The Mayflower, Jakarta - Marriott Executive Apartments, Jakarta

BINTAN

Natra Bintan, A Tribute Portfolio Resort

MEDAN
Four Points by Sheraton Medan
JW Marriott Hotel Medan

BATAM
Batam Marriott Hotel Harbour Bay
Four Points by Sheraton Batam

BANDAR LAMPUNG

Sheraton Lampung Hotel

BANDUNG

Courtyard by Marriott Bandung Dago
Four Points by Sheraton Bandung
Moxy Bandung

Sheraton Bandung Hotel & Towers

The Ritz-Carlton Jakarta, Mega Kuningan
The Ritz-Carlton Jakarta, Pacific Place

The Ritz-Carlton Residence Jakarta, Pacific Place

The St. Regis Jakarta

BELITUNG

Fairfield by Marriott Belitung
Sheraton Belitung Resort

BALIKPAPAN

Four Points by Sheraton Balikpapan Indonesia

BALI

Aloft Seminyak Bali

Aloft Bali Kuta

Bulgari Resort, Bali

Courtyard by Marriott Bali Nusa Dua Resort
Courtyard by Marriott Bali Seminyak Resort
Element by Westin Bali Ubud

Fairfield by Marriott Bali Legian

Fairfield by Marriott Bali Kuta Sunset Road
Fairfield by Marriott Bali, South Kuta

Four Points by Sheraton Bali, Kuta

Four Points by Sheraton Bali, Seminyak
Four Points by Sheraton Bali, Ungasan

Le Méridien Bali Jimbaran

Mandapa, a Ritz-Carlton Reserve
Renaissance Bali Uluwatu Resort & Spa
Renaissance Nusa Dua Bali

Sheraton Bali Kuta Resort

Sthala, A Tribute Portfolio Hotel, Ubud Bali
The Laguna Resort & Spa, A Luxury Collection Resort, Nusa
Dua, Bali

The Ritz-Carlton, Bali

The St. Regis Bali Resort

The Stones Hotel - Legian Bali, Autograph Collection

The Westin Jakarta

SURABAYA

Fairfield by Marriott Surabaya
Four Points by Sheraton Surabaya
JW Marriott Hotel Surabaya
Sheraton Surabaya Hotel & Towers

Four Points by Sheraton Surabaya, Pakuwon Indah

The Westin Surabaya

YOGYAKARTA
Sheraton Mustika Yogyakarta Resort & Spa
Yogyakarta Marriott Hotel

MAKASSAR

Four Points by Sheraton Makassar

MANADO

The Westin Resort Nusa Dua, Bali
The Westin Ubud Resort & Spa
W Bali - Seminyak

Four Points by Sheraton Manado

LOMBOK
Sheraton Senggigi Beach Resort
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VISION

TO BE THE WORLD’S FAVORITE TRAVEL COMPANY

COMPANY ASSOCIATE

VALUES VALUES HOW WE WIN

Bridging Cultures Put People First Opportunity By prioritizing our: Associate Engagement
and Inspiring Discovery Pursue Excellence Community Aszociates Customer Loyalty
Around the Werld Embrace Change Purpose Customers Owner Preference
Act With Integrity Owners & Franchisees Shareholder Value

Serve Our World
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DOING GOOD IN EVERY DIRECTION
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Sustainability & Social Impact Goals

Welcome All and Advance Human Rights

P> GOAL: By 2025, 100% of on-property associates will have completed

human rights training, including on human trafficking awareness,
Nurtu re our world responsible sourcing and recruitment policies and practices

» GOAL: By 2025, contribute 15M hours of volunteer service to support our
company priorities and community engagement strategy

> By 2025, 50% of all reported volunteer activities will be skills-based Empower Through Opportunity

» GOAL: By 2025, invest at least $35M to increase and deepen programs
and partnerships that develop hospitality skills and opportunity among
youth, diverse populations, women, people with disabilities, veterans
and refugees

(from a 2016 baseline; for water/carbon/waste/food waste)

Water: Reduce water intensity by 15% Responsible Sourcing: By 2025, responsibly source 95%, by spend, of its top 10 categories

Carbon: Reduce carbon intensity by 30%

» Commit to analyze the opportunity to set a science-based target » Top 10 priority categories include: animal proteins (inclusive of beef, eggs, lamb, pork,

and poultry), bottled water, cleaning supplies, cocoa, coffee, guest room amenities, paper
Waste: Reduce waste to landfill by 45%. Reduce food waste by 50% products, seafood, sugar, textiles

» Marriott International is committed to sourcing 100% of our eggs (shell, liquid, and
egg products) from cage-free sources throughout our global operations for all owned,
managed and franchised properties by the end of 2025. Read more >

Local Sourcing: By 2025, locally source 50% of all produce, in aggregate (measured
by total spend)
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EMISSIONS AND REDUCTION LEVERS
Marriott International generates emissions primarily through energy consumption by 8,000+
globe and procurement of products and services |

Products and Services Hotel Operations
Emissions from the things we buy Emissions from how hotels are run

FOOD AND BEVERAGE @ \Us
13% i

FURNITURE, FIXTURES,

EQUIPMENT, AND - ASSOCIATE
CONSTRUCTION SO/OMMUTING
7% °

OPERATING SUPPLIES,
SERVICES AND ®

EQUIPMENT
7%

TRANSPORTATION

AND DISTRIBUTION e
<1%

Corporate

Emissions from the support we provide FLEET

<1%
HQ AND ABOVE PROPERTY TOTAL
<1%

Includes emissions sources such as business travel online retail,
and investments

‘@’ Marriott International, Inc. Confidential and Proprietary

-




2023 APEC PRIORITIES

12 Subject Toolkit
. Complete a L2 Energy Audit (once in 2023)

. Source Renewable Energy

. Attain a Hotel Sustainable Certification (hold until Q3 and further guidance from Area Office)
. Reduce water usage

Food waste Tracking

Residential bath Amenities Implementation

Re-energize Linen & Terry Re-Use Program

Implement reusable alternatives to single use plastic water bottles in guestrooms

© 00 N O U A W N R

. Source Cage Free Eggs
10. Comply with Responsible Seafood Program
11. Plant based food (30% of menu including vegetarian options)

12. Installation of EV Chargers (renewable energy source)
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APEC SUSTAINABLITY TOOLKIT BASELINE INDONESIA — MAY 2023

1. Complete an Energy Audit (once in 2023)

2. Source Renewable Energy

3. Attain a Hotel Sustainable Certification

4. Reduce water usage

5. Food waste Tracking

6. Residential bath Amenities Implementation

7. Re-energize Linen & Terry Re-Use Program

8. Implement reusable alternatives to single
use plastic water bottles in guestrooms

9. Source cage free eggs
10. Comply with responsible seafood program
11. Plant based food (30% of menu including vegetarian options)

12. Installation of EV chargers (renewable energy source)

2023 APEC SUSTAINABILITY TOOLKIT
INDONESIA ADOPTION RATE (as of 15t May 2023)

0%

20% 40%

M Yes = OnProcess ' No

60%

80%

100%




Sustainability Extra Questions Based on Survey

1. Eliminated single use plastic from your guest rooms 29% 18 39% 24 19% 12 13% s

2. Singed up or partnering with SOS or

. . 45% 28 55% 34
other foundation for food donations : ’
3. Established a water filtration and water bottling plant 6% 4 94% 58
0% 20% 40% 60% 80% 100%
Yes I No
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KEY FOCUS:

eDevelop, lead and implement overall
sustainability initiatives for Indonesia with

IBC INDONESIA SUSTAINABILITY COUNCIL

Area Operations.

e Support communication to
regional/Corporate Offices.

e Facilitate PR/Marketing information to

respective Markets.

* Measurement and success of efforts.
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¢
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Ricarda Schneider

Area Director of Operations
Marriott International

General Manager of
W Bali Seminyak

Cindy Larissa
Administrative Assistant

W Bali Seminyak

Lead MESH & JRI reporting.

Rony Yohanes
Area Director of Engineering

Marriott International

BALI, LOMBOK, &
LABUAN BAJO

Sustainability Pillar
Lead General Manager

On property
Sustainability Champions

On property
Sustainability Teams

JAKARTA

Sustainability Pillar

Lead General Manager

On property
Sustainability Champions

On property
Sustainability Teams

SURABAYA &
YOGYAKARYA

Sustainability Pillar
Lead General Manager

On property
Sustainability Champions

On property
Sustainability Teams

Sustainability Pillar
Lead General Manager

On property
Sustainability Champions

On property
Sustainability Teams
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DECEMBER 2022
HOTEL GUESTROOM OTHER AREAS TOTAL SCORES
PLASTIC PLASTIC
ALTERNATIVES ALTERNATIVES
Bali Bali Hotels 83% 80% 82%
Jakarta Jakarta Hotels 64% 64% 64%
Others Others Hotels 59% 67% 61%
Total Indonesia 69% 71% 70%
MARCH 2023
GUESTROOM OTHER AREAS TOTAL SCORES
PLASTIC PLASTIC
ALTERNATIVES ALTERNATIVES
Bali Bali Hotels 89% 88% 88%
Jakarta Jakarta Hotels 78% 79% 79%
Others Others Hotels 78% 80% 79%
Total Indonesia 82% 83% 83%

P

SP

Criteria <50%

51%-84%

85%-90% >90%
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Food
Waste




30% of global food production
Is wasted; commercial
businesses including hotels
contribute to 40% of food
waste.

Food waste consumes:

of all fresh water
of all fertilizer

of cropland

of landfill volume

ASIA PACIFIC




2019 APEC RESULTS....

w KILOGRAM

Total Hotel Waste

= $6K

Total food donation

1.8M

KILOGRAM

Waste onsite digester
/ pulper

48K

KILOGRAM
Total recycling

b

L’l 5M

KILOGRAM

Waste food compost

1M

KILOGRAM
Waste food
non-compost

*Data Source ; MESH Dashboard




AS1A FACIFIC

Reduce food waste 50% by 2025

By eliminating food waste from entering landfills the following benefits result:

greenhouse gas emissions (those responsible for climate change) are significantly
reduced (including those generated from transporting food waste to landfills)

increased use and distribution of excess food to people that are food insecure

operational efficiencies including more accurate purchasing and production, time
savings

less demand for more agricultural food production that requires land, energy and
water resources

financial savings to use toward purchasing higher quality products/ingredients

meet growing customer demands tor action to combat food waste

©OO00000




I $ e
MI FOOD WASTE HIERARCHY

REDUCE AT THE SOURCE

STEP1
SEPARATE + MEASURE

STEP 2
DONATE TO PEOPLE

FEED ANIMALS

OTHER DIVERSION OPTIONS

ANAEROBIC DIGESTION

COMPOST

RECYCLE WASTE OILS

LANDFILL

AVDID WHENEVER POSSIBLE
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THANK YOU!
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